
Case Study:
Protect Your Brands Before Coming to China

Case Background 

SME details
Location of headquarters: Italy
Industry: Food and Beverage (mineral water and organic sost drinks)
Status in China: Having been in China for over 10 years

The SME is an Italian family-owned business that produces mineral water and organic sost drinks. For a century, the SME has been
bottling mineral water, transforming the initial artisanal process into a fully-fledged industrial operation. Currently, the SME produces
and bottles mineral water, flavoured mineral waters, organic carbonated sost drinks, and mixers, as well as iced teas. the SME is
renowned for its continuous research into improving the quality of the products by the use of the very best ingredients, its sustainable
operations and its artisanal attention to detail.

In 2009, the SME decided to protect its trademarks in China. Firstly, they extended the international trademark to China and successfully
obtained protection. Secondly, to make it easier for the Chinese market to remember the brand, they created several Chinese brand
names and registered them as trademarks in China. The SME had learned from experience that having a Chinese brand name makes
F&B companies more attractive to the Chinese customers as they are able to recognise the brands and remember them. Third, whenever
they create new brand names or redesign their logos, the SME would seek trademark protection in China in a timely manner. 

Actions Taken

Outcome 
Over 15 years of doing business in China, the SME has developed a comprehensive brand protection strategy in China, resulting in a
successful market endeavour without major imitations or counterfeits.

As the world's most populous country, China naturally is one of the world's largest markets for the F&B sector. In recent years, China
has also become the world's largest importer of food. The potential, thus, is great, but so are the risks. The SME was aware of the
brand piracy and counterfeiting issues in China. As an F&B company, it is very common to have your brand stolen in China, or worse,
some other Chinese companies copy and sell the counterfeit products, threatening your market position.



Disclaimer: The China IP SME Helpdesk is a free service for SMEs which provides practical, objective
and factual information about Intellectual Property Rights in China. The services are not of a legal
or advisory nature and no responsibility is accepted for the results of any actions made on the basis
of its services. The content and opinions expressed are those of the authors and do not necessarily
represent the views of the European Commission and/or the European Innovation Council and SMEs
Executive Agency (EISMEA) or any other body of the European Union.
Before taking specific actions in relation to IP protection or enforcement all customers are advised to
seek independent advice. Neither the European Commission nor the Agency may be held responsible
for the use which may be made of the information contained herein.
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Lessons Learnt 
All SMEs in the F&B industry should have trademark rights in place before they start doing business in/with China.

A good branding strategy includes the creation and registration of a Chinese brand name for your products because it will be more
appealing to your Chinese customers as they would be able to easily recognise your brand and recommend it to others.

There are two ways to seek trademark protection in China, both the national trademark route and the international trademark route
could be used. There are advantages and disadvantages to each route, for example, the international trademark route may take
slightly longer than the national trademark route, while the national trademark route requires all application documents to be filed
in Chinese using the help of a local trademark agent. When choosing between the national and international routes, you should
consult the IP professionals.


